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Building a business 
blog from scratch 
takes strategy, 
quality content 
and the right 
technology tools 
for success. The 
old adage, “If you 
build it, they will 
come” has no place 
in today’s digitally-
driven world. Traffic won’t just come to your 
website with a wish. You’ll have to work hard 
to capture the attention of visitors, which 
means you’re competing with thousands of 
other blogs all vying for the exact same thing. 
How do you compete? Start by building a 
strong website (why? read this) then use the tips 
outlined in this guide to build your community 
and win customers. Need help? Let’s chat.

Editor-in-Chief

Education Center
Boost your digital 
markerting skills! Get 
FREE access to our 
marketing toolkit: 
training videos, in-
fographics, resource 
guides and templates.

https://www.chicbytes.co/six-reasons-a-strong-website-is-vital-to-business-growth
https://www.chicbytes.co/resources
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Introduction
These days anyone can start a blog but just a few can 
build a successful blog with significant traffic. How do 
they do it? There are hundreds of company blogs vying 
for the attention of the very same readers you are trying 
to reach and with good reason – 82% of consumers feel 
more positive about a company after reading custom 
content on its website (Demand Metric, 2014). In order 
to standout, your business needs to produce exceptional 
content in terms of text and visuals, which requires time, 
commitment and work but there are tactics you can use 
now to improve your blog’s readership.

A surefire way to turn readers away is with poorly written content. You know good writing when you 
see it, especially when reading it out loud. User-focused content has a natural flow to it. Your compa-
ny blog does not need to be written in prose but it does need to be in a clear and concise language that 
entertains your readers while upholding the style and voice of your brand.

 

Write Well and Do It Consistently

Also, your business blog must get in the habit of regularly produc-
ing high-quality content for its audience or risk missing out on key 
opportunities for improving brand loyalty, generating leads and 
increasing sales. According to a study, 65% of consumers say they 
feel better about, and are more likely to buy from, a company that 
delivers custom content. (Custom Content Council, 2011)

Another reason to be vigilant of the quality of both blog posts and 
website copy for your business, Google penalizes websites that house subpar content, particularly those 
attempting to manipulate search results by either stuffing a webpage with SEO keywords to rank 
higher or showing different content to users than what is shown to GoogleBots.
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Google introduced its search filter algorithm Panda in February 2011 to stop sites using these meth-
ods from reaching the top of search results. In January 2016, Google confirmed Panda is now a part 
of its core ranking algorithm, making the quality of content more critical than ever. Want to stay on 
Google’s good side? Use, “Google Search Engine Optimization Starter Guide” for the best advice on 
optimizing your website the right way for search engines.

Use Social Media to 
Share Blog Posts

Facebook boasts more than 1 billion 
active users. Twitter pulls in 310 mil-
lion active users each month. Both 
Google+ and LinkedIn have over 
300 million users respectively. To-
gether, these networks are attracting 
a great deal of time and interest from 
Internet users, and the people that 
participate the most on these services 
are more likely to help spread the 
word about your company blog as 
long as the content is good. If your 
business is not already leveraging these platforms, now is the time. 

Register a personal account and a brand account at Twitter, Facebook, Google+ and LinkedIn. Also, 
make sure to fill out each of those profiles to the fullest extent by using photos and writing compelling 
descriptions.

Depending on the platform you use, share each blog post multiple times but space it out. For example, 
Tweet, Facebook share and Google+ a new post as soon as you hit publish. Later in the day, send out 
a Tweet by either asking a question directly related to the post or quoting a particular passage in the 
text of your blog post. The following week, try sending another Google+ share, and do the same with 
the other accounts. When sharing on social media, always remember to reword the headlines of your 
posts to keep it interesting and avoid sounding repetitive.

https://static.googleusercontent.com/media/www.google.com/en//webmasters/docs/search-engine-optimization-starter-guide.pdf


5

Be Active and Friendly on Social Media
The last thing you want is for a perspective client to discover your company has not posted a new 
status update in months or worst a year. To make things easier, stick to just a few social media ac-
counts and post often. You can gradually build up the frequency as you get more comfortable with the 
platform.

Consistently share relevant content created by 
influencers in your niche and your followers. Al-
ways answer messages, comments and mentions 
of your business on social media as promptly as 
possible. Make sure to listen and engage with 
your audience by asking them meaningful ques-
tions, preferably open-ended questions to spark 
discussion. This way when it comes time to share 
your company blog post, you will have an audi-
ence keen to share it.

Be less promotional and more useful in the con-
tent your business offers to its audience. The 
types of content that receive the most shares and 
comments are the ones that fall into two cat-
egories: entertaining and funny or valuable and 
informative. Be sure the blog posts your business 
shares falls within one of the two and win half the 
battle.

Participate in the communities where your target 
audience spends time online by visiting other 
blogs, groups and forums within your industry. 
Comment on posts with thoughtful responses. 
Simply writing, “Great post” or “I agree” does not 
cut it. Think carefully of what you write because 
it reflects your business. The goal is to entice 
those that read your comment to visit your busi-
ness blog so be mindful of what you say.
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Measure Performance with Analytics
Your company website should have Google Analytics 
properly installed to track the behavior of your visitors. 
Why is this important? A website’s analytics provide a 
load of information about customers, including where 
social media traffic is coming from (handy when de-
termining where your business should pour its energy 
and resources), which types of content receive the most 
views, and when visitors engage with the content. Use 
this data to publish certain blog posts at times that will 
receive the most engagement. Also, use the analytics 
tools available in Facebook Pages, Twitter and Linke-
dIn to view the ideal times for attracting visitors to your 
content.

Incorporate Stunning Visuals and Rich Infographics
Invest in high-quality photographs to make your business blog pop. Articles with relevant images 
receive 94% more views than those that do not (Kissmetrics, 2015).

Infographics are one of the hottest things on the Internet. Eye-tracking studies show Internet readers 
pay close attention to information that carries images. In fact, readers spend more time looking at the 
images than they do reading text on a webpage (Massplanner, 2015).
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Add Social Sharing Buttons

Want to make it easy for your readers to spread the word about your blog? Put social sharing buttons 
in a prominent area within blog posts. This way it is convenient for visitors to share your posts with 
their circle of contacts, giving your blog the opportunity to reach a larger audience. If your social shar-
ing buttons are either hidden or missing completely from posts, your business is losing a chance to gain 
more traffic.

Promote Blog Posts to 
Email Lists

A great way to keep your email newsletter fresh 
without having to write all new content is to share 
the first paragraph from several recent blog posts 
and include a link to continue reading on the web-
site. Not everyone reads your blog each time you 
publish something new so this is a good tactic to 
get subscribers invested in it. Also, it’s a good way 
to nurture your list, building those relationships 
for a strong community.
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Final Thoughts
One great blog post is not the answer to driving tons of leads to your business website. This may be 
hard to believe in the on-demand, Uber-of-everything fervor of today’s world. Significant traffic hap-
pens steadily overtime. Offer your target audience outstanding blog posts with striking visuals and en-
gage them on social media on a regular basis. There are no shortcuts. However, by taking these seven 
steps your business will be well on its way to building an active community of supporters who eagerly 
listen and share what it says. Ultimately, these people become your best customers.
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